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HAMPTON ROADS TRANSIT



Hampton Roads Transit serves the cities of Chesapeake, Hampton, 
Newport News, Norfolk, Portsmouth, and Virginia Beach, attracting 
over 10 million visitors annually. The region is also home to 18 military 
installations, hosting service members from around the world.

Greater Reach
Transit advertising complements and enhances the overall 
marketing strategy. Traditional media, including television, radio, 
and newspapers, have limitations in reaching specific target 
market segments. Transit advertisements reach a broad audience 
- 90% of the adult population across all income levels. Transit 
ads are seen by more people more often than any other type of 
advertising. HRT buses travel 14 million miles annually, providing 
significant advertising visibility. 

Reaching People All Day... Every Day
HRT buses deliver ads at the best possible time – when people 
are out and ready to respond. Ads are visible for up to 19 hours a 
day, seven days a week.

Reaching a Captive Audience
HRT passengers spend an average of 40 minutes on the bus, 
providing maximum exposure to internal bus cards. Additionally, 
exterior ads are visible to drivers traveling behind and beside the 
buses, as well as pedestrians.

Building Long-Term Name Recognition
Transit advertising helps build brand recognition, letting customers 
know what you offer and how to find you. The larger-than-life, 
mobile and memorable designs create recall when customers go 
in search of products or services.

Alonzo Crittenden
Regional Sales Manager
acrittenden@hrtransit.org
757-222-6000, ex.6601

Tina Cowan
Advertising Sales Specialist
jcowan@hrtransit.org
757-222-6000, ex.6292

For more details about advertising 
options available with Hampton Roads 
Transit, please give us a call or visit 
www.gohrt.com/advertise.



Bus Advertising Rates for Southside & Northside
Norfolk, Chesapeake, Portsmouth, Virginia Beach, Hampton, Newport News

1 Month 3 Months 6 Months 12 Months

$2,915/month $2,739/month $2,618/month $2,310/month

Production Cost: $7,791.00

Full Bus Wrap

1 Month 3 Months 6 Months 12 Months

$644/month $627/month $611/month $578/month

Production Cost: $2,665.00

King Kong (19’ wide  x  8’ 3” high)

1 Month 3 Months 6 Months 12 Months

$457/month $440/month $424/month $391/month

Production Cost: $375.00

Super King (18’ 2” wide  x  3’ 5.5” high)

1 Month 3 Months 6 Months 12 Months

$352/month $336/month $319/month $286/month

Production Cost: $175.00

King (144” wide  x  30” high)

1 Month 3 Months 6 Months 12 Months

$292/month $275/month $259/month $226/month

Production Cost: $137.00

Queen (108” wide  x  30” high)

1 Month 3 Months 6 Months 12 Months

$226/month $209/month $193/month $160/month

Production Cost: $110.00

Taillight (19’ wide  x  8’ 3” high)

1 Month 3 Months 6 Months 12 Months

$39/month $33/month $28/month $17/month

Production Cost: $32.00

Interior Card (19’ wide  x  8’ 3” high)



Bus Advertising Rates for Southside & Northside
Norfolk, Chesapeake, Portsmouth, Virginia Beach, Hampton, Newport News

1 Month 3 Months 6 Months 12 Months

$352/month $336/month $319/month $286/month

Production Cost: $526.00

Bus Shelter • Rear Only (5.25’ high x 9.25’ wide)

1 Month 3 Months 6 Months 12 Months

$875/month $704/month $523/month $352/month

Production Cost: $2,645.00

Downtown Norfolk Transit Center (384” wide x 128 11/16” high)

*NOTE: BUS SHELTER ADVERTISING IS NOT PERMITTED IN VIRGINIA BEACH AND NEWPORT NEWS

We are not able to commit your advertisement to any specific bus route(s).  Our buses rotate on a daily basis within the Southside 
(Norfolk, Virginia Beach, Portsmouth, Chesapeake) or Peninsula/Northside (Hampton, Newport News) region. You can, however, 
choose one or both regions for exposure. Visit gohrt.com/routes to view and/or download Bus System Maps. 

The Tide (Light Rail) is available for advertisements in the city of Norfolk only - from Eastern Virginia Medical Center to Newtown 
Road at the border of Virginia Beach. Visit gohrt.com/routes/light-rail/ for more detailed information about The Tide.

Please note:
• These rates are not inclusive of production fees.
• There is a $3,000 minimum requirement to purchase advertising space.

Market
Southside 

Norfolk, Chesapeake,
Portsmouth, Va Beach

Northside
Hampton and Newport News

Northside & Southside
All 7 Cities

#100 130 65 195

#50 65 32 97

#25 32 16 48

Unit 1 1 1



Light Rail Advertising Rates
Norfolk

Available Space No. of Trains Ad Monthly Rate per set Production Cost

2 (one on each side of train)  7 $1,650 $2,573 per train

LRT Articulated Wrap (138” wide x 113” high)

Station Panel 
Space

Ad Monthly Rate 
per panel Production Cost

York Street/Freemason District 0 N/A

Monticello 0 N/A

MacArthur Square 4 $396

Civic Plaza 4 $242

Ft. Norfolk/EVMS 4 $341

Harbor Park 0 N/A

NSU 0 N/A

Newtown Road 4 $451

Ballentine Blvd/Broad Creek 4 $231

Ingleside Road 0 N/A

Military Hwy 4 $288

Available Space No. of Trains Ad Monthly Rate per set Production Cost

1 per train 7 $4,400 $19,800 per train

LRT Full Wrap (91.25’)

LRT Platform Large Panels (25” wide  x  37.25” high)

$175.00 each



Ferry Advertising Rates
Norfolk and Portsmouth • Elizabeth River

1 Month 3 Months 6 Months 12 Months

$578 $545 $517 $490

Production (Installation and Printing): $1,457

Upper Deck (250” wide x 30”high per side)



Recent Examples



Recent Examples



Permitted Advertising

Commercial Advertisements shall be permitted subject to the following 
exceptions:

i) Prohibited Products, Services, and Activities: Any Commercial 
Advertisement that (i) depicts the sale, rental, or use of, participation in, or 
images of the following products, services or activities; or (ii) that uses brand 
names, trademarks, slogans or other material that are identifiable with such 
products, services, or activities:

a.	 Tobacco: Tobacco products, including but not limited to cigarettes, cigars, 
and smokeless (e.g. chewing) tobacco

b.	 Cannabis: Cannabis, cannabis products, cannabis businesses, or 
cannabis services

c.	 Firearms: Firearms, ammunition, or other firearms-related products
d.	 Adult/Mature Rated Films, Video Games, or Theatrical 

Presentations: Adult films rated “X” or “NC-17,” video games rated “M,” or 
theatrical presentations recommended by the sponsor for persons 18 years 
or older that appeal to the prurient interests

e.	 Adult Entertainment Facilities: Adult bookstores, adult video stores, 
nude dance clubs, and other adult entertainment

f.	 Other Adult Services: Adult telephone services, adult internet sites, and 
escort services.

g.	 Sexually and/or Excretory Subject Matter:  Any Commercial 
Advertisement that contains or involves any material that describes, 
depicts, or represents sexual or excretory organs or activities in a manner 
that a reasonably prudent person, knowledgeable of HRT’s ridership and 
using prevailing community standards, would find inappropriate for the 
public transit environment, including persons under the age of 18.

h.	 False or Misleading:  Any Commercial Advertisement that is or that the 
sponsor reasonably should have known is false, fraudulent, misleading, 
deceptive, or would constitute a tort of defamation or invasion of privacy.

i.	 Copyright, Trademark, or Otherwise Unlawful:  Any Commercial 
Advertisement that contains any material that is an infringement of 
copyright, trademark or service mark, or is otherwise unlawful or illegal 
under federal, state, or local law.

j.	 Illegal Activity:  Any Commerical Advertisement advertising that concerns 
any activity or product that is illegal under federal, state, or local law.

k.	 Profanity and Violence:  Any Commercial Advertisement that contains 
any profane language or employs the use of miscellaneous characters 
or symbols as a substitute for profane language, or portrays images or 
descriptions of graphic violence, including dead, mutilated or disfigured 
human beings or animals, the act of killing, mutilating or disfiguring human 
beings or animals, or intentional infliction of pain or violent action towards or 
upon a person or animal.

l.	 Threatening Harm: Any Commerical Advertisement that contains 
any threat, implied or direct, to harm a particular individual or group of 
individuals.

m.	 Harmful and Disruptive to Transit System: Any Commercial 
Advertisement that contains material that is so objectionable as to be 
reasonably foreseeable that it may result in harm to, disruption of, or 
interference with, the operation, or business reputation of the transit 
system.

n.	 Adverse to Transit: Any Commercial Advertisement that is directly 
adverse to the commercial or administrative interests of HRT or mass 
transit.

o.	 Lights, Noise, and Special Effects: Any Commercial Advertisement 
that contains flashing lights, sound makers, mirrors or other special effects 
that interfere with the safe operation of the bus or the safety of bus riders, 
drivers of other vehicles or the public at large.

p.	 Unsafe Transit Behavior: Any Commercial Advertisement that 
encourages or depicts unsafe behavior with respect to transit-related 
activities, such as non-use of normal safety precautions in awaiting, 
boarding, riding upon, or debarking from transit vehicles.

ii) Alcohol Advertising Standards: 
Commercial Advertisements for alcohol products shall be subject to the 
following restrictions:
a.	 Advertising related to the sale of alcoholic beverages shall contain a 

statement, occupying at least 3% of the area of the advertisement, that 
indicates the legal drinking age in Virginia and warns of the dangers of 
alcohol consumption during pregnancy, or in connection with the operation 
of heavy machinery, or while driving.

b.	 Advertising related to sale of alcoholic beverages cannot contain any 
statement, symbol, depiction, or reference that:Would tend to induce minors 
to drink, or would tend to induce persons to consume to excess;
.	 Is obscene or is suggestive of any illegal activity;

.	 Incorporates the use of any present or former athlete or athletic team or 
implies that the product enhances athletic prowess; except that, persons 
granted a license to sell wine or beer may display within their licensed 
premises point-of- sale advertising materials that incorporate the use 
of any present or former professional athlete or athletic team, provided 
that such advertising materials: (i) otherwise comply with the applicable 
regulations of the appropriate federal agency and do not depict any 
athlete consuming or about to consume alcohol prior to or while engaged 
in an athletic activity, do not depict an athlete consuming alcohol while 
the athlete is operating or about to operate a motor vehicle or other 
machinery, and do not imply that the alcoholic beverage so advertised 
enhances athletic prowess;

.	 Is false or misleading;

.	 Implies or indicates, directly or indirectly, that the product is government 
endorsed by the use of flags, seals or other insignia or otherwise;

.	 Makes any reference to the intoxicating effect of any alcoholic beverages;

.	 Constitutes or contains a contest or sweepstakes where a purchase is 
required for participation; or

.	 Constitutes or contains an offer to pay or provide anything of value 
conditioned on the purchase of alcoholic beverages, except for refund 
coupons and combination packaging. Any such combination packaging 
shall be limited to packaging provided by the manufacturer that is 
designed to be delivered intact to the consumer;

.	 and further, must be in compliance with all restrictions set forth in Virginia 
Administrative Code 3VAC5-20-10 in its entirety https://law.lis.virginia.gov/
admincode/title3/agency5/chapter20/section10/.

c. Commerical Advertisements related to sale of alcoholic beverages shall be 
further limited as follows:

•	 No outdoor alcoholic beverage advertising shall depict persons 
consuming alcoholic beverages, use cartoon characters in any way, or 
use persons who have not attained the minimum drinking age as models 
or actors.

•	 No outdoor alcoholic beverage advertising shall be placed in violation of § 
4.1-112.2 of the Code of Virginia.

•	 No outdoor alcoholic beverage advertising shall be placed on property 
zoned exclusively for agricultural or residential uses, or on unzoned 
property.

•	 All outdoor alcoholic beverage advertising must also comply with the 
provisions of Chapter 7 (§ 33.1-351 et seq.) of Title 33.1 of the Code of 
Virginia and the regulations of the Virginia Department of Transportation 
promulgated pursuant thereto.

•	 No alcoholic beverage manufacturer, importer, or wholesale licensee may 
sell, rent, lend, buy for, or give to any retail licensee any outdoor alcoholic 
beverage advertising, any billboard placements for such advertising, 
or in any other way confer on any retail licensee anything of value that 
constitutes outdoor alcoholic beverage advertising.

•	 No alcoholic beverage manufacturer, importer, or wholesale licensee may 
engage in cooperative advertising, as defined in 3VAC5-30-80, on behalf 
of any retail licensee.

•	 No alcoholic beverage manufacturer or importer may require a wholesale 
licensee to place outdoor alcoholic beverage advertising or exercise 
control over the funds of a wholesale licensee for any purpose, including 
but not limited to the purchase of outdoor alcoholic beverage advertising, 
and further, must be in compliance with limitations set forth in Virginia 
Administrative Code 3VAC5-20-30 in its entirety. https://law.lis.virginia.gov/
admincode/title3/agency5/chapter20/section30/

iii) Additional Commercial Advertising Standards
a.	Any Commerical Advertisement in which the identity of the sponsor is not 

readily and unambiguously identifiable must include the following phrase 
– “PAID FOR BY:__________” - to identify the sponsor in clearly visible 
letters (no smaller than 72 point type for exteriors and 24 point type for 
interiors).

b.	All Commercial Advertisements that include websites, quick response 
(QR) codes, and telephone numbers that may appear in posted ads and 
direct viewers to external sources of information must also comply with 
the Advertising Standards herein.

c.	Acceptance of a Commercial Advertisement is at the sole discretion of 
HRT. HRT’s acceptance of an advertisement does not guarantee all future 
acceptance of similar content.




